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Businesses play music &

Source: Nielsen Music Repc



80.3% say music Is key




86% of them are willing to pay &

86%

“l am willing to pay a significant amount” seses e

“I am willing to pay a reasonable amount” teseessee
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83% (21.3 million) of small businesses who play
background music use personal music

Source: Nielsen Music Repc
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MUSIC CHANGES CONSUMER EXPERIENCE

/0% of purchasing decisions are made impulsively at the point of sale
B0%leave the store because they are bothered by the song selection
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A PROPER MUSICAL SELECTION INCREASES THE TIME SPENT IN THE STORE

A0% of clients spend more time in the store if they feel the music is well chosen
ABetter music = more time spent = more sales

THE ADEQUATE MUSIC INCREASES FIDELITY TO THE BRAND

A1% recommend you if they felt good with the music
/1% come back if the music is appropriate

MUSIC CREATES IDENTITY
7% of general managers of the best retailers in the world say that music strengtieebsand personality






